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1. In the US, a phenomenon known as 'status quo bias' often impedes the adoption of
renewable energy. Which of the following best describes how this bias manifests in
consumer behavior regarding home solar installations?

A) Consumers overestimate the long-term cost savings of solar, leading to hasty decisions.

B) Consumers tend to stick with their current energy providers and technologies due to

perceived effort or risk associated with switching.

C) Consumers are more likely to invest in renewable energy if it's presented as a status

symbol rather than an environmental imperative.

D) Consumers prioritize immediate, tangible benefits over abstract, future environmental

gains.

2. The 'availability heuristic' plays a role in public perception of renewable energy
technologies in the US. Which scenario best illustrates its impact on solar energy
adoption?

A) A homeowner extensively researches the reliability of solar panels from multiple

manufacturers before purchasing.

B) Media coverage frequently highlighting rare but dramatic failures of wind turbines can

lead to an overestimation of their overall risk, disproportionately affecting public

opinion.

C) A person's decision to invest in rooftop solar is heavily influenced by a neighbor's

positive and easily recalled experience with the technology.

D) Individuals focus on the declining costs of renewable energy technologies reported in

recent news, ignoring historical price volatility.

3. Framing effects significantly influence public support for renewable energy
policies in the US. Which framing is generally more effective in garnering bipartisan
support for wind energy development?

A) Emphasizing the 'green' and 'eco-friendly' aspects of wind power.

B) Highlighting the job creation and economic development potential in rural communities.

C) Focusing on the technological superiority of wind turbines over fossil fuels.

D) Stressing the reduction of reliance on foreign energy sources.
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4. The 'sunk cost fallacy' can be a psychological barrier to transitioning to
renewable energy for US households and industries. How does this manifest specifically
for homeowners with existing, older HVAC systems?

A) Homeowners are less likely to invest in energy-efficient upgrades if they perceive the

initial cost of a new system as too high, even if long-term savings are significant.

B) Homeowners who have recently invested in a new, but not yet fully depreciated,

traditional HVAC system may be reluctant to switch to electric heat pumps, viewing the past

investment as 'lost' if they don't maximize its lifespan.

C) Consumers prefer to wait for more advanced renewable technologies rather than adopting

currently available ones.

D) The psychological comfort derived from familiar, albeit less efficient, technology

hinders adoption of new, unfamiliar renewable solutions.

5. In the US, the 'bandwagon effect' can influence the adoption of distributed
renewable energy generation, like rooftop solar. Which of the following best
illustrates this effect?

A) A homeowner conducts independent research into the environmental impact of their energy

consumption.

B) When a significant number of neighbors in a community install solar panels, an individual

may be more inclined to do so to conform to social norms and avoid appearing 'behind'.

C) A homeowner prioritizes the lowest upfront cost for their renewable energy system.

D) Individuals are motivated by the potential for government incentives and tax credits.

6. The 'optimism bias' can lead to underestimation of the challenges and complexities
involved in large-scale renewable energy projects in the US. Which statement best
reflects this bias in the context of utility-scale solar farm development?

A) Project developers accurately assess and budget for potential grid integration issues and

land use controversies.

B) Developers might underestimate the time, regulatory hurdles, and community opposition

that can delay or halt the construction of a large solar farm, believing everything will

proceed smoothly.

C) Stakeholders meticulously plan for the decommissioning and recycling of solar panels at

the end of their lifespan.

D) Investors require extensive due diligence on the technological obsolescence of solar

panels.
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7. Cognitive dissonance, the mental discomfort experienced when holding conflicting
beliefs, values, or attitudes, can affect US consumers' engagement with renewable
energy. How might a homeowner experience cognitive dissonance when they value
environmentalism but drive a large, gas-guzzling vehicle?

A) They might actively seek out information about electric vehicle subsidies to resolve the

conflict.

B) They might rationalize their vehicle choice by emphasizing its utility or perceived

safety, thus reducing the perceived conflict with their environmental values.

C) They are likely to immediately purchase a highly efficient electric car.

D) They will likely disengage from environmental issues altogether.

8. The 'endowment effect' can make US consumers more resistant to selling their
existing fossil fuel-dependent infrastructure (like gas-powered cars or homes with gas
heating) in favor of renewable alternatives. Which of these is the most accurate
representation of this effect in relation to home energy?

A) Homeowners readily embrace smart thermostats to optimize their existing energy usage.

B) The perceived ownership and familiarity with a gas furnace might make a homeowner

hesitant to switch to an electric heat pump, even with comparable or better performance, due

to a psychological overvaluation of what they already possess.

C) Consumers are always looking for the newest and most advanced renewable energy

technology.

D) Individuals are primarily driven by the upfront cost of new energy systems, regardless of

ownership.
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